Online Market Highlights

State of the UK Online Market
March 2010
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Global {10 Countries)
lapan

Australia

*Brazil

US

Europe |6 countries)
*Switzerland

Italy

Spain

*Eermany

France

UK
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I 470,364,041

. 51,740,342

| 14,957,175
| 29,108,604

. 197,748,684
I 176,809,236

| 4,160,969

| 24,227,641
| 25,649,466
" | 46,581,504
" 36,418,195
~ | 39,771,461

AThis month, 470 million people
across 10 countries accessed
the Internet.

A38% of them were in Europe &
42% in the US.

Source: UKOM APS, Mar 10 (Internet Applications Included, Home & Work), *Home only data
lobal & Europe include Home & Work data for UK, France, Spain, Italy, US & Australia; Home only data for Brazihg &@eeriany

Month-on-month
% change

+0.1%
-0.7%
+1.1%
+1.7%
-1.7%
+2.0%
+4.0%
+0.4%
+2.2%
+4.4%
-1.4%
+3.0%
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% change
78% Internet Penetration in the UK* +5% pts
46,903,501 Number of people qged 2+ W|_th Internet access 70
(Total Universe Estimate)
39,771,460 Number of people aged 24.- that were active Online +6%
(Active Universe)
107 Billion Number of web pages viewed@ +21%
2,800 Average number of web page views per person +14%
51 Average number of visits/sessions per person +2%
96 Average number of unique domains visited per person  +9%

X t13S&a FNB O2dzyiSR 2yfée ¢6KSy GKSe& TFdzZte 2R Ayd2 GKS
Source: UKOM APS,Marl0 (Internet Applications Included, Home & Work), *UKOM/NRS establishment survey
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Home & Work Home Work

e lDighEl el Linerss 39,771,460 31,635,436 15,412,088

(Active during the current month)

Lol PIEele Uinese 46,903,501 43,497,871 15,663,657

(Have Online Access)

Visits/Sessions Per Person 51 39 51

Domains Visited Per Person 96 84 129

Web Page Views Per Person 2,800 2,125 2,818

Duration of Web Page Viewed 00:00:53 00:00:49 00:00:58
ARobust UK panel of 65,000 individuals
w 'Y ' OGAGS ! YAGSNAS I odYb I OGADS dzaS
w 'Y ¢20lf hyftAyS ' yAGSNES ' ncYb LIS2LJ

ANumber of Brands reported=6,596; Domains = 8,383; Applications= 97
Source: UKOM APS, Marl0 (Internet Applications Included)
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Femnale Male Unique Audience
49% (000) %Chg
Total 39,773 +3.0%
Male 20,476 +4.2%
Female 19,297 +1.8%
o o Male 6,128
- 6,000 - o Female 5,639 5,494 5,659
E- 5,000 .
g AThis month, The 't
g audience has increased by +3.0%
<f i 2,725 . . . .
g 0 2258 with the highest increase being
5 2000 among the male audience (+4.2%).
1,000
a

2-17 18- 34 35-40 50-64 65+

Ape Group

UK Active Online Universg9,771,461 Source: UKOM APS, Marl0 (Internet Applications Included, Home & Work)
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Unigue Audience
Audience Composition
Male/Female 9 0
/ Age Male% %oUAChange Female% YoUAChange

L00% - from Feb10 from Feb10
003%
80% -
0% 1 2-17 6.5% +1.2% 6.9% +4.0%
60% -
50% - 18-34 12.5% +6.8% 15.4% +5.3%
40% -
30% - 3549 14.2% +6.4% 13.8% -2.0%
20% -
1‘;: T 50-64 14.2% +0.8% 10.9% +2.1%

Dec-03 Jan-10 Feh-10 Mar-10 65+ 4.2% +6.4% 1.6% 7.20
BFemale ' Male

UK Active Online Universg9,771,461 Source: UKOM APS, Marl0 (Internet Applications Included, Home & Work)




Universe Profile By ISBA Reglmar zo010:

20%

18%

16%
14%

= Reach profile

UKOM APS data is now
weighted to ISBA regio

12%

10%

8%

6%

4%
2%
0%

UK Active Online Universg9,771,461 Source: UKOM APS, Marl0 (Internet Applications Included, Home & Work)




Top 15 Sites by Brand
Rank: Unique Audience

A Out of 107.5 billion pages
viewed online this month
(6596 sites), 46.4bn were on
the Top 15 sites.

A Sky Portal has been replaced
by Blogger in the Top 15 sites
this month with a +17% UA
increase .

-.

Brand Rank pnique Rank | Unique Aud.

Marl0 | Audience (000)| Febl10 % Change
Google 1 34,853 1 +5.5%
MSN/MWindowsLiveéBing 2 28,307 2 +4.5%
Facebook 3 24,219 3 +3.4%
Yahod 4 21,484 5 +5.0%
BBC 5 20,876 4 +1.8%
Microsoft 6 18,870 6 +8.4%
eBay 7 18,255 7 +8.1%
YouTube 8 17,158 8 +6.3%
Amazon 9 16,866 9 +9.4%
Wikipedia 10 15,203 10 +6.5%
Apple 11 11,757 11 +7.1%
AskSearch Network 12 10,977 12 +7.9%
AOLMedia Network 13 9,023 13 +2.3%
Associated\Newspapers 14 8,831 14 +6.0%
Blogger 15 8,789 18 +16.7%

UK Active Online Univers&9,771,461 Source: UKOM APS, Marl0 (Internet Applications Included, Home & Work)
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Key Stat: 95.55%

Unique Audience

Top Sites by UA Active Reach

(000)
Google 34,853 87.6 The Top five websites remain the
_ _ _ same this month and reach
MSN/WindowsLive/Bing 28,307 71.2 95.55% of the UK Online market!
Facebook 24,219 60.9
Yahoo! 21,484 54.0
BBC 20,876 52.5

UK Active Online Universg9,771,461 Source: UKOM APS, Marl0 (Internet Applications Included, Home & Work)




Unique Unique Unique Aud.
SubCategory Rank Mar Audience (000] Rank Feti  Audience % Change (Feb/Ma

Marl0 (000) / Feb10
Search 1 36,144 1 34,686 4.2%
gggﬁ:ﬂr:lrt‘lt::ﬂ Portals & 2 34,165 2 33,112 3.2%
Member Communities 3 29,595 3 28,393 4.2%
Software Manufacturers 4 28,079 4 26,703 5.2%
Email 5 26,135 5 25,521 2.4%
Internet Tools/Web Services 6 25,797 8 23,855 8.1%
Mass Merchandiser 7 25,643 6 24,265 5.7%
Current Events & Global News 8 24,450 7 24,199 1.0%
Videos/Movies 9 24,061 9 23,324 3.2%
Multi -category Entertainment 10 22,601 10 22,255 1.6%
Maps/Travel Info 11 21,709 13 19,771 9.8%
Research Tools 12 21,276 12 19,835 7.3%
(F:‘:g dsi’tea"r'lffngommerc'a' Banks&| 44 20,834 11 20,391 2.2%
Broadcast Media 14 19,840 14 19,499 1.7%
Classifieds/Auctions 15 19,796 16 18,440 7.3%

W ¢2LJ { SOU2NAX! yAY

UKOM APS
Subcategories

The Instant Messagin
Subcategory has bee
replaced by Classifiec
Auctions in the top
sectors this month.

UK Active Online Universg9,771,461 Source: UKOM APS, Marl0 (Internet Applications Included, Home & Work)




Category use by time of day
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UK Active Online Universg9,771,461 Source: UKOM APS, Marl10 (Internet Applications Included, Home & Work)




Frequency of Internet use

7%

o
=3

Mar 2010:

Up to 7 sessions/month
8-14 sessions

15-28 sessions

Over 28 sessions

3
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3%

% of online population Mar 10
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10 20 30 40 50 60 70 80 90 100
Online sessions per month

UK Active Online Universg9,771,461 Source: UKOM APS, Marl0 (Internet Applications Included, Home & Work)
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Time per Person (hh:mm:ss) Mar 10

1.Member Communities (1) 0 F133%2
20nlineGames (2) | 304:50
3.E-mail (3) B 2:25:46
4Adult(d) T 114l
5. Classifieds/Auctions (3) 0 2:08:27 wetKS ¢21L) aS0G?2
B.Instant Messaging (6) 00 2:07:36 remain the same this month.
7.Gambling/Sweepstakes (7) 00 1:31:44 . .
! E.F':rsunalsgﬂi 172458 @asSYosSN) [ 2YYdzy
continue to dominate. This sub
9.Genealogy (10) 0 1:08:09 category reaches 74.41% of
10.General Interest Portals & Communities (8] © " 1:04:29 the UK active universe.
115earchill) © 05854
12 Videos/Movies {15) [ 0:57:04
13.Universities(14) " 056714
14.5ports(13) [ 0:54:33
15.5oftware Manufacturers (12) © 0:54:290

UKOM APS Subcateqories

Note: Previous month ranking in between brackets

UK Active Online Universg9,771,461 Source: UKOM APS, Marl0 (Internet Applications Included, Home & Work)




Active Reach (%)

120%
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ASurfers make the most
frequent visits to Search
Engines/Portals & Communities
site categories (34 visits on
average per person)

Bubble Size = Time per Person

AAlso, Telecom/Internet Services
receive on average (28 visits per

person).
Visits . .
. Active | Time Per
Top 5 Categories Per
Reach| Person
Person
# Automotive # Computers & Consumer Electmnicssearch Engines/Portals
# Corporate Information 4 Education & Careers . d T~
* Entertsinment * Family & Lifestyles & Communities 34.38 94.6¢ 07:01:49
# Financel/Insurance/Investment # Government & Non-Profit . d .
®Home & Fachion o Multi-categary Commerce Telecom/Internet Services 28.15  89.44 03:42:55
#MNews & Information @ Bearch Engines/Portzls & Communi
@ Special Docasions @ Telecom/Internet Services Entertainment 22.2¢ 84.66 05:02:43
#Travel
' ' ' ' ' ' News & Information 15.1¢  78.03 01:14:11
0 10 19 20 23 30 Computers & Consumer
Electronics 12.1€  77.63 01:11:24

Visits per Person

UK Active Online Universg9,771,461 Source: UKOM APS, Marl10 (Internet Applications Included, Home & Work)
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Bubble Size = Time per Person

®Ask.com -C

®Google Search -C
®BingWeb -C

@BBC Search -C

#AOL Search -C

®Google Image Search - C
“Yahoo! Search -C
“Google Product Search - C
®alot- B

@My Web Search -C

o

d 10

19

Visits per Person

20

Search Category

wGoogle Search is still the
stickiest Search Brand with an
active reach of 81.5%, followed
by Google Image Search (28%),
and Yahoo! Search (19%.)

Top 5 Visits Per Persan Active | Time Per
Brands/Channels Reach Person
GoogleSearch 20 81.53 00:42:13
Googlelmage Search 4 27.96 00:16:09
Yahod Search 7 18.79 00:09:57
BingWeb 5 18.26 00:06:05
Ask.com 3 17.77 00:03:38

UK Active Online Universg9,771,461 Source: UKOM APS, Marl10 (Internet Applications Included, Home & Work)




Top Applications by Unique . World of Warcraftis the number 1 application by
: . . Active Reach . .
UniqueAudience Audience(000) average time spent per person on applications
WindowsMedia Player (App) 13,859 35%
ITunes(App) 7,706 19%
L Unique Time per
0
RealPlaye(App) 4,925 12% TopT?nﬁglgagﬁgs by Audience Person
Skype(App) 4,276 11% P (000) | (hh:mm:ss)
Apple QuickTime (App) 3,702 9% World of Warcraft (App) 134 23:11:51
GoogleEarth (App) 2,567 6% AOLDesktop (App) 108 12:36:50
Yahod Messenger (App) 1,941 5% PacificPoker (App) 169 4:57:26
LimeWire(App) 1,806 5% TurboLister (App) 118 4:51:25
PicasaApp) 1,564 4% VNCViewer (App) 211 2:25:10
MSNZone (App) 258 2:22:22
Windows Live Messenggr remaing the top application  |yanod Messenger (App) 1,941 1:50:54
regchlng 36% _of the active UK universe followed by WindowsLive Messenger (App) | 14,276 1:50:30
Windows Media Player (35%).
BearShardApp) 106 1:46:39
VLOmedia player (App) 1,506 1:41:07

*With over 100,000 Unique Audience

UK Active Online Universg9,771,461 Source: UKOM APS, Marl0 (Internet Applications Included, Home & Work)




Top Sites by UA Rank: Unique

¢ 2 LI { ConBn&reategory

Audience

This monthEbayremains number one in

the ECommerce categomeaching 45.9%

(18.2M) of the active UK universe.

The Highest % increase comes from The

CoOperative(+58%)n the Top E

Commerce sites this month.

The CeOperative and Nectar replace

Gumtreeand John Lewis in the Top

Ecommerce sites this month.

Brand ':/Ia;k ALLJJrc]IIiglriie F::Zr;)k Uglqudlfe
(000) % Change

eBayc B 1 18,255 1 +8.1%
Amazong B 2 16,866 2 +9.4%
Tescog B 3 8,259 3 +4.0%
Argosg B 4 6,934 4 +3.0%
Marks & Spencer; B 5 4,639 6 +16.4%
Play.com¢ B 6 4,428 5 -1.1%
TheCoOperative¢ B 7 4,153 13 +58.3%
ASDA; B 8 4,106 7 +9.1%
MoneySupermarket.cong B 9 3,434 8 +4.2%
Nectar- B 10 3,417 11 +16.7%

UK Active Online Universg9,771,461 Source: UKOM APS, Marl0 (Internet Applications Included, Home & Work)
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ACTIVE UNIVERSE
A 81% of @Home UK Internet Users acce
R the Internet with a connection speed
1% between 512kb & 8Mb (29% 512fMb

U rzmke - s12ke & 53% 2MB8Mb)
A 11% have a connection of 8Mb+

Time per Person

Pages per Person

37:38:46 42:15:13

38:49:17

35:48:10

2,729

30:04:39

20:09:35

= 128Kk 128khb - 512Kb- 2Mb - BMb+ Unknown »128Kb 128kb - 512KIE12Kb-2Mb 2Mb- BMb BMb+ Unknown
512Khb 2Mb emb

SourceNetSpeedReport UK Marl0 (Internet Applications Included, Home only)
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rzle &
Female 2
W=128Kh
2-17 03
m1z28kbh - 512Kb
18- 24 T3 W512Kb-2Mb
25-34 58 W 2hab - 8Mb
" EMb+
35-44 495
Unknown
45-54 %
55- 64 1%
65+ 2%
1 I 1 1 1 1
0% 20%% 40% 50% 509 100%

% Unigue Audience

A Men & Women are mostly using the same connection speeds

SourceNetSpeedReport UK Marl0 (Internet Applications Included, Home only)




About UKOM APS

The UKOM APS (Audience Planning System) is the audience measurement system for UK online media,
designed to the rigorous standards of the UK advertising industry, delivered by The Nielsen Company, wit
independent industry governance.

Based on a panel of at least 35,000 UK individuals aged 2+, online at home or at work, UKOM delivers rok
advertisingstandard metrics for online media properties with as few as 35,000 monthly users. Monthly
reach, frequency and time spent can &iealyzedagainst standard advertising target audience definitions.

Accuracy is ensured via balanced panel recruitment offline as well as online, and weighting to an
establishment survey managed by the NRS (National Readership Survey)

Audience data are released monthly, ten days after the end of the month. Subscriber media owners and
agencies can access the data via the Nielsen online interface or via mediatel.co.uk.

UKOM Shareholders are the Internet Advertising Bureau (IAB) and Association of Online Publishers (AOP

For more detail on our methodology, or other questions, please contact your-Nielsen Online Account
Manager.

The Nielsen Company

Phone: 020 7014 0590
SalessalesUK@nielsen.com

Client ServiceglientserviceUK@nielsen.com



mailto:salesUK@nielsen.com
mailto:clientserviceUK@netratings.com

Other Nielsen Online data

nielsen Aprl 27, 2010



My BuzzMetrics Example report
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As the volcano continued to cause disruption, stranded travelers look to social media for solutions,
suggestions or simply news. Discussions initially focused on flights, have now heavily extended to

di scussions about Governmentsoé actions to hel
Source: MyBuzzMetrics Report UK
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Mobile Internet: Top Categories

Mobile Rank Average Average
Subscriber By Unique Visits Time
Penetration Audience Per Person Per Visit
Portals 11,576 98.0 23.81 1 11.7 5]
Entertainment 0,294 53.3 12.94 2 5.7 2
Search 6,270 53.1 12.90 3 11.1 7
Email 5,502 46.6 11.32 4 32.5 10
News & Current Events 4,095 34.7 g.42 5 9.0 &
Social Networking 3,977 337 8.18 ) 152 9
Weather 3,081 26.1 5.34 7 7.0 5
Sports 2,704 234 5.08 8 8.0 7
MMusic 2,136 18.1 4.39 9 6.3 9
Shopping/Auctions 2,038 173 4.19 10 6.7 9
Games 1,745 148 3.59 11 5.0 10
Technology/Science 1,674 14.2 3.44 12 4.6 8
City Guides/Maps 1,672 142 3.44 13 5.3 7
Banking/Online Trading 1,518 129 3.12 14 6.3 3
Videos/Movies 1,137 9.6 2.34 15 5.6 9

*These categories do not meet minimum sample size standards. Projected and average measures for these sites may eghénigkesgeontko-
month as a result.

**These categories have insufficient sample sizes for reliable projection of audience size.

Top UK Search sites,Q4 2009

Source: Mobile Media View UK; Report: Standard Metrics (IM Applications Excluded) Brand Period: Qtr 4, 2009 Operator: All Operators

lllels ell April 27, 2010 22 Confidential & Proprietary

Copyright © 2010 The Nielsen Company




Mobile market development

A The rise of the Smartphone continues at a great pace, with familiar manufacturers and new market
entrants from China all targeting the lucrative European market

A Al t houghiPdmpepgploemds nues to capture everyoneds i m.
more than 2%), the growth of Android phones looks to be a significant factor in 2010

A Although to many, Smartphonesar e al | about apps, weodove al so
amount of web browsing over mobile i driven by better phones with bigger screens, and more
affordable data plans (including data for pay-as-you-go customers)

A The mobile | ocati onhotingdpmappongwiatrkeafissfi Noki
portfolio) and now Google (first to US, but now also to European consumers with Android 2.1
phones) offering free turn-by-turn navigation

A Nielsen has up-to-date information on app usage, the rise of web browsing and the development of
the European Smartphone market.

For further details please contact edward.kershaw@nielsen.com

I]iels erl Confidential & Proprietary

Copyright © 2010 The Nielsen Company
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AdRelevance Statistics: Top Advertisers by Ad Impressions

Advertiser Ad impressions (D00) Ad spends (D00GBP)
02 / Viag Interkom A73008 6857
Wirgin - Virgin Media 404655 3486
BSkyB - Shy.com 182392 2542
Virgin - Virgin Mobile 130129 918
CreditExpert 114592 1741
DirectGov 101202 14590
Google Chrome 97570 1560
RAC 96673 805
Sony - Sony Ericsson 83328 g95
Microsoft 84852 1741
American Express 78125 92
Javari 73958 228
Google 73032 G692
BT - British Telecom 72549 1401
Xerox 72851 1013
Octopus Travel 71115 854
GameDuell 67394 921
HSBC Group - HSBC 64731 1088
Jackpotloy / Juega Tu Suerte 63686 1201
Mazda - MX-5 54788 10321

Source: AdRelevance UK: Ad Spend and Impressions Statistics, Mar10

lllels Cl] April 27, 2010 24 Confidential & Proprietary
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About BuzzMetrics

Nielsen BuzzMetricsE i s t he gl obal measur e ngeneratedsmeda (@G, d f or
a term we coined to describe the explosive growth of online content, opinion, recommendations,
word-of-mouth behaviour and, of course, buzz.

Withsoliddata-mi ni ng technol ogy, s up anrbaledexmreaceinmediand Ni el
measurement and client services, we help todayobs ¢
better understand the influence and impact of CGM on products, issues, reputation and image.

For more detail on our methodology, or other questions, please contact your Nielsen Online Account
Manager.

The Nielsen Company

Phone: 020 7014 0590

Sales: salesUK@nielsen.com

Client Services: clientserviceUK@nielsen.com
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