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Source: UKOM APS, Mar 10 (Internet Applications Included, Home & Work), *Home only data
Global & Europe include Home & Work data for UK, France, Spain, Italy, US & Australia;  Home only data for Brazil , Switzerland & Germany 

ÅThis month, 470 million people 

across 10 countries accessed 

the Internet.

Å38% of them were in Europe & 

42% in the US.
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78% Internet Penetration in the UK* +5% pts

46,903,501
Number of people aged 2+ with Internet access

(Total Universe Estimate)
+7%

39,771,460
Number of people aged 2+ that were active Online

(Active Universe)
+6%

107 Billion Number of web pages viewed@ +21%

2,800 Average number of web page views per person +14%

51 Average number of visits/sessions per person +2%

96 Average number of unique domains visited per person +9%

2

year on year 

% change

Ϫ tŀƎŜǎ ŀǊŜ ŎƻǳƴǘŜŘ ƻƴƭȅ ǿƘŜƴ ǘƘŜȅ Ŧǳƭƭȅ ƭƻŀŘ ƛƴǘƻ ǘƘŜ ǳǎŜǊΩǎ ōǊƻǿǎŜǊ ǿƛƴŘƻǿΦ
Source:  UKOM APS,Mar10 (Internet Applications Included, Home & Work), *UKOM/NRS establishment survey
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Home & Work Home Work

ActiveDigital Media Universe
(Active during the current month)

39,771,460 31,635,436 15,412,088

TotalDigital Media Universe
(Have Online Access)

46,903,501 43,497,871 15,663,657

Visits/Sessions Per Person 51 39 51

Domains Visited Per Person 96 84 129

Web Page Views Per Person 2,800 2,125 2,818

Duration of Web Page Viewed 00:00:53 00:00:49 00:00:58
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Source: UKOM APS, Mar10 (Internet Applications Included)

ÅRobust UK panel of 65,000 individuals
ω ¦Y !ŎǘƛǾŜ ¦ƴƛǾŜǊǎŜ Ґ офƳҌ ŀŎǘƛǾŜ ǳǎŜǊǎ ǘƘƛǎ ƳƻƴǘƘ
ω ¦Y ¢ƻǘŀƭ hƴƭƛƴŜ ¦ƴƛǾŜǊǎŜ Ґ псƳҌ ǇŜƻǇƭŜ ǿƛǘƘ LƴǘŜǊƴŜǘ ŀŎŎŜǎǎ
ÅNumber of Brands reported=6,596; Domains = 8,383;  Applications= 97
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Unique Audience

(000) %Chg

Total 39,773 +3.0% 

Male 20,476 +4.2% 

Female 19,297 +1.8% 

ÅThis month, The total internet 

audience has increased by +3.0% 

with the highest increase being 

among the male audience (+4.2%).

UK Active Online Universe 39,771,461; Source: UKOM APS, Mar10 (Internet Applications Included, Home & Work)
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Unique Audience
Audience Composition

Age Male%
%UAChange 
from Feb10

Female%
%UAChange 
from Feb10

2-17 6.5% +1.2% 6.9% +4.0% 

18-34 12.5% +6.8% 15.4% +5.3% 

35-49 14.2% +6.4% 13.8% -2.0% 

50-64 14.2% +0.8% 10.9% +2.1% 

65+ 4.2% +6.4% 1.6% -7.2% 

UK Active Online Universe 39,771,461; Source: UKOM APS, Mar10 (Internet Applications Included, Home & Work)



Universe Profile By ISBA RegionMar 2010:
UKOM APS data is now 
weighted to ISBA region

UK Active Online Universe 39,771,461; Source: UKOM APS, Mar10 (Internet Applications Included, Home & Work)
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Brand
Rank 

Mar10
Unique 

Audience (000)
Rank  
Feb10

Unique Aud.
% Change

Google 1 34,853 1 +5.5% 

MSN/WindowsLive/Bing 2 28,307 2 +4.5% 

Facebook 3 24,219 3 +3.4% 

Yahoo! 4 21,484 5 +5.0% 

BBC 5 20,876 4 +1.8% 

Microsoft 6 18,870 6 +8.4% 

eBay 7 18,255 7 +8.1% 

YouTube 8 17,158 8 +6.3% 

Amazon 9 16,866 9 +9.4% 

Wikipedia 10 15,203 10 +6.5% 

Apple 11 11,757 11 +7.1% 

Ask Search Network 12 10,977 12 +7.9% 

AOL Media Network 13 9,023 13 +2.3% 

Associated Newspapers 14 8,831 14 +6.0% 

Blogger 15 8,789 18 +16.7% 

Top 15 Sites by Brand

Rank: Unique Audience

Å Out of 107.5 billion pages 

viewed online this month 

(6596 sites), 46.4bn were on 

the Top 15 sites.

Å Sky Portal has been replaced 

by Blogger in the Top 15 sites 

this month with a +17% UA 

increase .

UK Active Online Universe 39,771,461; Source: UKOM APS, Mar10 (Internet Applications Included, Home & Work)
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Key Stat: 95.55%

Top Sites by UA
Unique Audience 

(000)
Active Reach

Google 34,853 87.6

MSN/WindowsLive/Bing 28,307 71.2

Facebook 24,219 60.9

Yahoo! 21,484 54.0

BBC 20,876 52.5

TOTAL 38,002 95.55%

The Top five websites remain the 

same this month and reach 

95.55% of the UK Online market!

UK Active Online Universe 39,771,461; Source: UKOM APS, Mar10 (Internet Applications Included, Home & Work)
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UKOM APS 
Subcategories:

The Instant Messaging 
Subcategory has been  
replaced by Classified / 
Auctions in the top 
sectors this month.

SubCategory Rank Mar
Unique 

Audience (000) 
Mar10

Rank Feb
Unique 

Audience 
(000) / Feb10 

Unique Aud.

% Change (Feb/Mar)

Search 1 36,144 1 34,686 4.2%

General Interest Portals & 
Communities

2 34,165 2 33,112 3.2%

Member Communities 3 29,595 3 28,393 4.2%

Software Manufacturers 4 28,079 4 26,703 5.2%

E-mail 5 26,135 5 25,521 2.4%

Internet Tools/Web Services 6 25,797 8 23,855 8.1%

Mass Merchandiser 7 25,643 6 24,265 5.7%

Current Events & Global News 8 24,450 7 24,199 1.0%

Videos/Movies 9 24,061 9 23,324 3.2%

Multi -category Entertainment 10 22,601 10 22,255 1.6%

Maps/Travel Info 11 21,709 13 19,771 9.8%

Research Tools 12 21,276 12 19,835 7.3%

Full Service Commercial Banks & 
Credit Unions

13 20,834 11 20,391 2.2%

Broadcast Media 14 19,840 14 19,499 1.7%

Classifieds/Auctions 15 19,796 16 18,440 7.3%

UK Active Online Universe 39,771,461; Source: UKOM APS, Mar10 (Internet Applications Included, Home & Work)



Category use by time of day
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UK Active Online Universe 39,771,461; Source: UKOM APS, Mar10 (Internet Applications Included, Home & Work)

10



0%

1%

2%

3%

4%

5%

6%

7%

%
 o

f 
o
n
li
n
e
 p

o
p
u
la

ti
o
n
 M

a
r 

1
0

Frequency of Internet use

Mar 2010:
Up to 7 sessions/month 25%
8-14 sessions 10%
15-28 sessions 13%
Over 28 sessions 52%

10 20 30 40 50 60 70 80 90 100

Online sessions per month

UK Active Online Universe 39,771,461; Source: UKOM APS, Mar10 (Internet Applications Included, Home & Work)
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UKOM APS Subcategories:

ω¢ƘŜ ¢ƻǇ ǎŜŎǘƻǊǎ ōȅ ǘƛƳŜ ǎǇŜƴǘ 
remain the same this month. 

ωaŜƳōŜǊ /ƻƳƳǳƴƛǘƛŜǎ ǎƛǘŜǎ 
continue to dominate. This sub 
category reaches 74.41% of
the UK active universe. 

Note: Previous month ranking in between brackets

UK Active Online Universe 39,771,461; Source: UKOM APS, Mar10 (Internet Applications Included, Home & Work)
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UKOM APS Categories:

ÅSurfers make the most
frequent visits to Search
Engines/Portals & Communities 
site categories (34 visits on 
average per person) 

ÅAlso, Telecom/Internet Services 
receive on average (28 visits per 
person).

Top 5 Categories
Visits 
Per 

Person

Active 
Reach

Time Per 
Person

Search Engines/Portals
& Communities 34.38 94.69 07:01:49

Telecom/Internet Services 28.15 89.44 03:42:55

Entertainment 22.29 84.68 05:02:43

News & Information 15.19 78.03 01:14:11

Computers & Consumer
Electronics 12.16 77.63 01:11:24

UK Active Online Universe 39,771,461; Source: UKOM APS, Mar10 (Internet Applications Included, Home & Work)
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Search Category:

ωGoogle Search is still the 
stickiest Search Brand with an 
active reach of 81.5%, followed 
by Google Image Search (28%), 
and Yahoo! Search (19%.)

Top 5 
Brands/Channels

Visits Per Person
Active 
Reach

Time Per 
Person

Google Search 20 81.53 00:42:13

Google Image Search 4 27.96 00:16:09

Yahoo! Search 7 18.79 00:09:57

Bing Web 5 18.26 00:06:05

Ask.com 3 17.77 00:03:38

UK Active Online Universe 39,771,461; Source: UKOM APS, Mar10 (Internet Applications Included, Home & Work)
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Top Applications by
UniqueAudience

Unique 
Audience(000)

Active Reach

Windows Live Messenger (App) 14,276 36%

Windows Media Player (App) 13,859 35%

ITunes (App) 7,706 19%

RealPlayer (App) 4,925 12%

Skype (App) 4,276 11%

Apple QuickTime (App) 3,702 9%

Google Earth (App) 2,567 6%

Yahoo! Messenger (App) 1,941 5%

LimeWire(App) 1,806 5%

Picasa (App) 1,564 4%

Top Applications by
Time Spent*

Unique 
Audience 

(000)

Time per 
Person 

(hh:mm:ss)

World of Warcraft (App) 134 23:11:51

AOL Desktop (App) 108 12:36:50

Pacific Poker (App) 169 4:57:26

Turbo Lister (App) 118 4:51:25

VNC Viewer (App) 211 2:25:10

MSN Zone (App) 258 2:22:22

Yahoo! Messenger (App) 1,941 1:50:54

Windows Live Messenger (App) 14,276 1:50:30

BearShare(App) 106 1:46:39

VLC media player (App) 1,506 1:41:07

*With over 100,000 Unique Audience

Windows Live Messenger remains the top application 
reaching 36% of the active UK universe followed by 
Windows Media Player (35%). 

World of Warcraftis the number 1 application by 
average time spent per person on applications 
followed by AOL Desktop and Pacific Poker.

UK Active Online Universe 39,771,461; Source: UKOM APS, Mar10 (Internet Applications Included, Home & Work)
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Brand
Rank 
Mar

Unique 
Audience 

(000)

Rank 
Feb

Unique 
Aud.

% Change

eBay ςB 1 18,255 1 +8.1% 

Amazon ςB 2 16,866 2 +9.4% 

Tesco ςB 3 8,259 3 +4.0% 

Argos ςB 4 6,934 4 +3.0% 

Marks & Spencer ςB 5 4,639 6 +16.4% 

Play.com ςB 6 4,428 5 -1.1% 

The Co-Operative ςB 7 4,153 13 +58.3% 

ASDA ςB 8 4,106 7 +9.1% 

MoneySupermarket.com ςB 9 3,434 8 +4.2% 

Nectar - B 10 3,417 11 +16.7% 

Top Sites by UA Rank: Unique 
Audience

This month Ebayremains number one in 
the E-Commerce category reaching 45.9% 
(18.2M)of the active UK universe.

The Highest % increase comes from The 
Co-Operative (+58%) in the Top E-
Commerce sites this month.

The Co-Operative and Nectar replace 
Gumtreeand John Lewis in the Top 
Ecommerce sites this month.

UK Active Online Universe 39,771,461; Source: UKOM APS, Mar10 (Internet Applications Included, Home & Work)
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Source: NetSpeedReport UK Mar10 (Internet Applications Included, Home only)

Å 81% of @Home UK Internet Users access 
the Internet with a connection speed 
between 512kb & 8Mb (29% 512kb-2Mb 
& 53% 2Mb-8Mb)

Å 11% have a connection of 8Mb+
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Å Men & Women are mostly using the same connection speeds

Source: NetSpeedReport UK  Mar10 (Internet Applications Included, Home only)
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About UKOM APS
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The UKOM APS (Audience Planning System) is the audience measurement system for UK online media, 
designed to the rigorous standards of the UK advertising industry, delivered by The Nielsen Company, with 
independent industry governance.

Based on a panel of at least 35,000 UK individuals aged 2+, online at home or at work, UKOM delivers robust 
advertising-standard metrics for online media properties with as few as 35,000 monthly users. Monthly 
reach, frequency and time spent can be analyzed against standard advertising target audience definitions.

Accuracy is ensured via balanced panel recruitment offline as well as online, and weighting to an 
establishment survey managed by the NRS (National Readership Survey)

Audience data are released monthly, ten days after the end of the month. Subscriber media owners and 
agencies can access the data via the Nielsen online interface or via mediatel.co.uk.

UKOM Shareholders are the Internet Advertising Bureau (IAB) and Association of Online Publishers (AOP)

For more detail on our methodology, or other questions, please contact your Nielsen Online Account 
Manager.

The Nielsen Company
Phone: 020 7014 0590
Sales: salesUK@nielsen.com
Client Services: clientserviceUK@nielsen.com

mailto:salesUK@nielsen.com
mailto:clientserviceUK@netratings.com
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Other Nielsen Online data
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As the volcano continued to cause disruption, stranded travelers look to social media for solutions, 

suggestions or simply news. Discussions initially focused on flights, have now heavily extended to 

discussions about Governmentsô actions to help during this crisis.

My BuzzMetrics Example report  

Source: MyBuzzMetrics Report UK
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Mobile Internet: Top Categories

Source:  Mobile Media View UK; Report: Standard Metrics (IM Applications Excluded) Brand Period: Qtr 4, 2009 Operator: All Operators

Top UK Search sites,Q4 2009

*These categories do not meet minimum sample size standards. Projected and average measures for these sites may exhibit largechanges month-to-
month as a result.

**These categories have insufficient sample sizes for reliable projection of audience size.



Mobile market development

The rise of the smartphone continues at a great pace, with familiar 
manufacturers and new market entrants from China all targettingthe 
lucrative European market
!ƭǘƘƻǳƎƘ !ǇǇƭŜΩǎ iPhoneŎƻƴǘƛƴǳŜǎ ǘƻ ŎŀǇǘǳǊŜ ŜǾŜǊȅƻƴŜΩǎ ƛƳŀƎƛƴŀǘƛƻƴ 
(despite a market share of little more than 2%), the growth of Android 
phones looks to be a significant factor in 2010
!ƭǘƘƻǳƎƘ ǘƻ ƳŀƴȅΣ ǎƳŀǊǘǇƘƻƴŜǎ ŀǊŜ ŀƭƭ ŀōƻǳǘ ŀǇǇǎΣ ǿŜΩǾŜ ŀƭǎƻ ǎŜŜƴ ŀ 
significant increase in the amount of web browsing over mobile ςdriven 
by better phones with bigger screens, and more affordable data plans 
(including data for pay-as-you-go customers)
The mobile location and mapping area is hotting up too, with first Nokia 
(across their smartphone portfolio)  and now Google (first  to US, but 
now also to European consumers with Android 2.1 phones) offering free 
turn-by-turn navigation
Nielsen has up-to-date information on app usage, the rise of web 
browsing and the development of the European smartphone market. 
Contact edward.kershaw@nielsen.comfor further details

Confidential & Proprietary

Copyright © 2010 The Nielsen Company

Mobile market development

Å The rise of the Smartphone continues at a great pace, with familiar manufacturers and new market 

entrants from China all targeting the lucrative European market

Å Although Appleôs iPhone continues to capture everyoneôs imagination (despite a market share of little 

more than 2%), the growth of Android phones looks to be a significant factor in 2010

Å Although to many, Smartphones are all about apps, weôve also seen a significant increase in the 

amount of web browsing over mobile ïdriven by better phones with bigger screens, and more 

affordable data plans (including data for pay-as-you-go customers)

Å The mobile location and mapping area is ñhotting upò too, with first Nokia (across their Smartphone 

portfolio)  and now Google (first  to US, but now also to European consumers with Android 2.1 

phones) offering free turn-by-turn navigation 

Å Nielsen has up-to-date information on app usage, the rise of web browsing and the development of 

the European Smartphone market. 

For further details please contact edward.kershaw@nielsen.com

mailto:edward.kershaw@nielsen.com
mailto:edward.kershaw@nielsen.com
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AdRelevance Statistics: Top Advertisers by Ad Impressions

Source:  AdRelevance UK: Ad Spend  and Impressions  Statistics, Mar10
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About BuzzMetrics
Nielsen BuzzMetricsÊ is the global measurement standard for consumer-generated media (CGM), 

a term we coined to describe the explosive growth of online content, opinion, recommendations, 

word-of-mouth behaviour and, of course, buzz.

With solid data-mining technology, superb research and Nielsenôs unrivaled experience in media 

measurement and client services, we help todayôs companies, brands and business professionals 

better understand the influence and impact of CGM on products, issues, reputation and image.

For more detail on our methodology, or other questions, please contact your Nielsen Online Account 

Manager.

The Nielsen Company
Phone: 020 7014 0590

Sales: salesUK@nielsen.com

Client Services: clientserviceUK@nielsen.com


